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DHL FORMULA 1 JAPANESE GRAND PRIX 2025 HAT COMPETITION 

 

Full Terms and Conditions 

 

1. This Promotion is only open to those aged 18 or over who have a full weekend ticket to attend the 

FORMULA 1 LENOVO JAPANESE GRAND PRIX 2025, including employees and customers of the Promoter, 

however the Promoter’s agents, third parties or any other person professionally connected with the 

Promotion are not permitted to enter.  

 

2. Entrants must ensure that their participation (including the acceptance of any prize awarded) is lawful in 

accordance with the laws of the country of which they are a citizen and/or reside. This promotion is void 

where void under local national laws. The Promoter shall not be taken to make any representations, 

express or implied, as to the lawfulness of any individual's participation, or as to any other aspect of any 

Promotion. 

 

3. No purchase is necessary. Internet access is required. The Promoter will not be liable for any internet or 

mobile connection, or other charges incurred in entering the Promotion. 

 

4. Promotion Period: There is one Promotion Period in total for the ‘DHL Design Your Race Day Hat’ 

Competition. 

 

a. The promotion opens at local time (GMT +9) 00.05 (GMT +9) on the 1st March 2025 (‘Opening 

Date’) and closes at 15.00 (GMT +9) on the 5th April 2025 inclusive (‘Closing Date’). 

 

5. How to enter: ‘DHL Design Your Race Day Hat’ Competition: 

 

a. Make your Formula 1® or DHL-inspired ‘Race Behind the Race’ hat at home before heading to the 

Grand Prix.  

b. Meet DHL to showcase your creation at 1:30pm on Saturday 5th April 2025 by the Tag Heuer clock 

opposite the mainstage in the fan zone at the Formula 1 Japanese Grand Prix.  You can showcase one 

hat entry per Promotion Period. 

c. Your entry must include and demonstrate the following judging criteria: Creativity (40%), Uniqueness 

(20%), link to F1® and DHL (30%), use of sustainable materials (10%).  

d. Please keep hold of the original hat creation, as this will be required for the winning experience.  

 

6. There is a limit of one entry per person to the Competition. If you enter more than once, your first entry 

will be accepted, and all others will be disqualified. Any entrant with more than the permitted number of 

entries will be disqualified and any Prize entitlement will be void. The Promoter reserves the right to 
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determine, in its sole and absolute discretion, whether an entrant has already submitted an entry and to 

disqualify any subsequent entries or Prize entitlement. Entries on behalf of another person will not be 

accepted, and we cannot accept joint submissions or collaborations. 

 

7. Content Restrictions: We encourage participants to submit creative entries, but there are some content 

restrictions that must be observed by all: Entries which, in the Promotor's sole opinion, breach any of the 

following restrictions will not be accepted: 

a. entries which promote any activities that may appear unsafe or dangerous; dangerous to 

themselves or to the public or is, in the opinion of the Promoter, anti-social in any manner or 

which causes a disturbance or nuisance to others. 

b. entries which feature violent, derogatory, profane, vulgar, indecent, racist, or cruel content, 

including but not limited to words or symbols that might be considered offensive to individuals of 

any race, ethnicity, religion, sexual orientation or socioeconomic group; 

c. entries which portray the Promoter or Promoter's brands or products in any way that may give 

rise to public contempt, scandal, disrepute or ridicule or that defame, misrepresent or contain 

disparaging remarks about the Promoter or other people or companies; 

d. promotes any political agenda;  

e. entries which communicate messages inconsistent with the brand values associated with the 

Promoter; or 

f. contains any copyrighted materials owned by others. 

 

8. Final Winner Selection: 

a. Entries will be judged by a panel which includes at least one person independent to the Promoter.  

b. There will be one Winner. The Winner will be the entrant, who in the opinion of the judging panel, 

best meets the criteria outlined in clause 5c.  

c. In the event of a tie between one or more entries, the entrant that receives the highest score in 

Creativity will be selected as the Winner. If a tie remains the entrant that receives the highest 

score in Uniqueness will be selected as the Winner; and so on. 

d. If a tie remains, the tied entrants will be placed into a random prize draw and the prize will be 

awarded to the first entrant drawn. 

e. The Promoter reserves the right to not award the Prize if there are not enough entries which meet 

the judging criteria. 

 

9. The Prize 

a. One winner will receive an exclusive F1 experience with Billy Monger at the Japanese Grand Prix 

on Sunday 6th April 2025 from 11:00 – 13:00 local time.   

b. Prize does not include accommodation, expenses or transport from the winner(s) home to the 

racetrack.   
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c. If relevant, prize does not include travel insurance. Each winner is responsible for providing 

comprehensive travel insurance, organising transport, and for complying with other regulations 

prior to attendance. The prize does not include travel, meals or beverages, any applicable local 

tourist tax, spending money or any other expenditure.  

d. The Promoter reserves the right to offer an alternative Prize, of equal or greater value, should the 

advertised Prize become unavailable for reasons beyond their control.  

e. The Prize is non-transferable, is not exchangeable and have no cash or other alternative in whole 

or in part. 

f. The Winner will be responsible for any tax liability as relevant with national laws dependant on 

their resident country. 

g. The Winner must have a valid grandstand, general admission or hospitality ticket to enter the 

track on Sunday 6th April 2025.  

 

10. Winner Notification  

a. The Winner will be notified of their success at the event outlined in Clause 5b. If the Winner does 

not accept the Prize, the Prize will be forfeited, and a back-up chosen at the same time as the 

original will be notified.   

b. The Promoter reserves the right to verify the Winner and ask for proof of full name and age, 

address, proof of parental/legal guardian consent where applicable, and to disqualify the Winner 

where there are reasonable grounds to believe the entrant has breached these terms and 

conditions.  

c. It is the responsibility of entrants to provide their correct, up-to-date details when entering the 

Competition and/or confirming acceptance for their Prize to be arranged. The Promoter cannot be 

held responsible for the Winner failing to supply accurate information which affects delivery of 

any element of the Prize. 

 

General  

1. By entering the Promotion, entrants give their permission for their entries to be used by the Promoter 

without further compensation, over and above the award of the Prize, for up to two years for Promotional 

purposes from the date of entry. Copyright will remain with the entrant. However, by entering this 

Promotion, the entrant agrees to the Promoter publishing these entries on their website and possible 

further use on their website, TikTok, Facebook, Twitter, Instagram, or other social media platforms. They 

also agree to other possible Promotional use in media of the Promoter’s choosing without any further 

payment, over and above the award of the Prize, for up to one year from the date of entry but with 

appropriate credit given to the original entrant. 

 

2. By entering the Promotion, each entrant grants the Promoter a world-wide, irrevocable, non-exclusive, 

transferable, royalty free and sub-licensable right and licence to use reproduce, modify, adapt, publish or 
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display (in whole or in part) any intellectual property contained in the content of their entry, without 

royalty, payment or other compensation. Each entrant agrees not to assert any moral rights in relation to 

such use and warrants that they have full authority to grant such rights. 

 

3. Entrants acknowledge that other entrants may submit entries that may be similar to their own, and that 

they will not be entitled to any compensation or right to negotiate with the Promoter over such matters. 

 

4. The Prize is not transferable or exchangeable and cannot be redeemed for monetary value or for any other 

form of compensation. If for any reason the Prize is not available, the Promoter reserves the right to 

substitute another Prize for it, in its sole discretion, of equal or higher value. 

 

5. All entries must be received by the end of the Promotion Period. No responsibility or liability can be 

accepted for entries that are illegible, incomplete, lost due to technical reasons, corrupted, delayed or not 

received for whatsoever reason. 

 

6. All personal data will be processed in accordance with all relevant data protection legislation currently in 

force. To view the Promoter’s Privacy Policy visit: http://www.dhl.com/en/legal.html#privacy. The 

Promoter will only use personal data of entrants for the administration of this Promotion and for no other 

purpose unless Promoter has entrant’s consent. The Promoter will only share personal data with their 

Fulfilment Partners for the purposes of and in order to fulfil this Promotion. 

 

7. The Promoter cannot accept any responsibility for any damage, loss or injury suffered by any entrant 

entering the Promotion or as a result of accepting or participating in any Prize. Nothing shall exclude the 

Promoter’s liability for death or personal injury as a result of its negligence. 

 

8. The Promoter or its agencies will not be responsible for the non-inclusion of entries as a result of technical 

failures or otherwise, including any such failure which is within the control of the Promoter or its agencies. 

The Promoter accepts no responsibility for issues that may result in disruption to lost, delayed, or not 

received entries or winner notifications. 

 

9. If you are a Winner of the Promotion, you agree to participate in publicity arising from the Promotion. The 

Winner will be required to sign a media consent form. 

 

10. If you are a Winner of the Promotion, you agree that the Promoter may use your name, and town or 

country of residence to announce the Winners of this Promotion. 

 

11. By entering the Promotion, entrants confirm that they have read and agree to be bound by these Terms 

and Conditions. 

http://www.dhl.com/en/legal.html#privacy
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12. If for any reason the Promotion is not capable of running as planned for reasons including but not limited 

to tampering, unauthorised intervention, fraud, technical failures or any other causes beyond the control 

of the Promoter which corrupt or affect the administration, security, fairness, integrity or proper conduct 

of this promotion, the Promoter reserves the right (subject to any written directions given under 

applicable law) to disqualify any individual who tampers with the entry process and/or to terminate, 

modify or suspend the Promotion. 

 

13. The Promoter will not be liable for any failure to comply with its obligations or delay in performing its 

obligations, if an act, omission, event or circumstance occurs caused by (but not limited to) global or 

regional health crisis, weather conditions, fire, flood, strike, hurricane, industrial dispute, war, terrorist 

activity, hostilities, political unrest, riots, civil commotion, epidemic, pandemic, famine, plague or other 

natural calamities and acts of God or any other circumstances beyond the control of the Promoter. 

 

14. The Promoter’s decision is final and binding in all matters relating to this Promotion, and no 

correspondence shall be entered into. 

 

15. If any provisions of these Terms and Conditions are judged to be invalid, illegal, or unenforceable, this shall 

not affect or impact the continuation in full force and effect the remainder of the provisions. 

 

16. These Terms and Conditions are governed by German law and subject to the exclusive jurisdiction of the 

courts of Germany.  

 

17. Promoter:  DHL Group, Charles-de-Gaulle-Str. 20, Bonn 53113, Germany 


